Study Guide for Final Exam

Second Half of Chapter 6

Different types of media and strengths and weaknesses of each - pages 249-252

Ways to measure an Internet audience - pages 253-256

How to decide which vehicle to buy? - pages 259-262

Chapter 7

Customer relationship metrics - pages 294-295

Strategies facilitating/building CRM - pages298-299

Small segment and individual customization tools, both company-side and client-side - pages 300-310

Chapter 9

Types of viruses - pages 369-370

DSL and cable modems - pages 377-379

Content filtering solutions - pages 379-381

How search engines work - pages 389-391

Transaction security; places a credit card number can be stolen - pages 381-384

Chapter 10

Types of privacy violations - page 412

Protecting digital/intellectual property on the Internet - pages 418-425

Issues of online expression - pages 428-430

Jurisdictional issues on the Internet - pages 431-432

Fraud on the Internet - pages 432-434

Social Issues (not in textbook)

